LINK IN 
X CHAIN A 


For All Cities Having 

blix Theatres) 
inaugural performance 
‘Indiana Theatre, In- 
lis, Indiana, on Saturday, 
ith, another link will have 
-o the chain of Publix 
4 Syhich PE gaia ine 
(name of city) is a 
e Indiana Theatre vies 
of architecture, seating 
- and comfort with the 
unt Theatre in New York, 
ypolitan in Boston, Shea's 
Buffalo, the Michigan 
he Ambassador in St. 
Saenger in New Or- 
he Uptown in Chicago and 
yf the country’s leading 
ich form part of boas 


[ na was conceived, de- 

built by the owners of 
Theatre in Indianapolis, 
ful house, although 
years ago, still ranks 
he finest de luxe mo- 
re theatres in America. 
han a decade the Circle 
ationally famous for 
lity of its performances 
: vice to patrons. The 
are and showmanship that 
the past eleven years have 
in eet at the Circle will be 
Bega: he Indiana. The lat- 
erected ata cost of a 


notion Nagature theatre in 
West, but is also con- 
d ica’s most 
PD ure. houses. It has 
y of 3500 and 


Setiiinent as those 
ther Publix theatres 
e country. The In- 
rehestra, consisting 
pieces, will be con- 
ail erst sy. 


vening, June 18th. 
( oors will: open at 7:30. 
iring the assembly of guests in 
.e theatre, there will be an organ 
“The 


edley. At 8:45 


led Banner” 


Production depart- 
pared two elaborate 
The first, 


of the Sky ite: Water” 
dian Dawn” being inter- 
number will close 


“mother of Abraham 
vision of Lincoln, 
the accompani- 
Hymn of Repub- 
itore and Camilla 
featured in the 
Patches,” will be 

th number. | 
stage feature will 
1 Banquet.” 
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TRAVEL iN 


FOR 


TED 


OPPORTUNITY 


MISSES 


REVEAL RARE TALENT 


That the winners in the Publix National Opportunity Con- 
test for 1927, who will convene in New York on June 24th, will 
entail the most talented and loveliest group of young American 
girls ever to embark together upon a professional theatrical 
eareer has just been indicated in the first reports of winners 
received in New York. Already seven winners have been 
selected and an outline of their talents reveals each one as a star 


in the embryo. 


In New York City itself thirty girls have been 


selected to appear in the final elimination on the stage of the 


Paramount Theatre next week. 


winners selected within the next 


“ROSIE” BREAKS HOUSE 
RECORD IN CHATTANOOGA 


“Rough House Rosie’ playing 
the first three days of the week 
at the Publix Tivoli Theatre, 
Chattanooga, Tenn., broke a house 
record by over $200,00, according 
to Manager E. R. Rogers. 

Only conventional advertising 
was used in the campaign that 
resulted in such a large gross. 

Thirteen insert ecards and the 
usual newspaper space together 
with a trailer and three sets of 
‘photographs comprised the entire 
campaign. 

Had clear weather prevailed 
throughout the engagement, it is 
reasonable to assume that the re- 
ceipts would. have been much 
larger. You can’t go wrong on 
“Rough House. Rosie.”’ 


Other cities will also have their 


week. 
In the contest held at the 
Michigan Theatre, Detroit, Leora 


Norton, a toe dancer of exception- | 


ally good talent, emerged the 
winner: Beulah Leavens, a petite 
blonde tap dancer, won first 
honors in Atlanta; Dailas, Texas 
has selected as its representative 
Josephine Oliver, a nineteen-year- 
old violinist who studied with 
Mary Louise Gale; a mezzo 
soprano, Lucille Klaus, is “Miss 
Opportunity” from San Antonio; 
Buffalo finally decided upon 
Agnes Helliwell, a lyric soprano 
as the best of its many con- 
testants. Speaking about talent, 
Beatrice Adele Wells, besides be- 
ing a tap dancer of merit, also 
has a pleasing soprano voice and 
plays the violin and _ ukelele. 
Beatrice hails from New Haven, 
Conn. Katherine Hoevel, an ac- 
robatie buck dancer, 
as the outstanding 


was selected 
girl 


in 


Louis. 


St. 


POWDER AND PAINT MAKE 
GIRLIES WHAT THEY AINT! 


V. E. Meadows, noted cos- 


~metician of Hollywood, who 


has dolled up the beauteous 
faces of some of our most 
famous sereen stars, has been 
engaged by Publix to advise 
and instruct the Opportunity 
winners in the art of make- 
up. 

Now that the Opportunity 
Contest is well on the way to 
a triumphant finish, the prob- 
lems which beset the show 
girl upon ner first profession- 
al appearance naturally arise. 
‘‘Making-up”’ is one of the 
most important features of 
the theatrical business. Pro- 
fessional artists must keep 


their skin in the finest con- 


dition at all times. A smart 
appearance is absolutely es- 
sential to the suceess of any 
actress. 

Mr. Meadows has groomed 
most of America’s beautiful 
women. Among them such 
noted actresses as Esther 
Ralston, Clara Bow, Lya de 
Putti, Mildred Davis, Mary 
Brian and Betty Bronson. 
This famous cosmetician has 
permanently joined with Pub- 
lix Theatres and his first big 
assignment will be the ‘‘mak- 
ing-up’’ of the ‘‘Opportunity”’ 
girls. 

The “Young Ameri¢a’’ girls, 
who open at the Paramount 
July 9th, will doubtless pro- 
vide interesting material for 
cosmetic artistry and will 
amply justify every effort ex- 
pended, 


| Indianapolis, 


TED LEWIS GOES WITH PUBLIX 


| 


JAZZ CLOWN AND 
MERRY MEN OPEN 
AT BOSTON MET 


Ted Lewis, internationally 
famous as a jazz master, whose 
battered high hat has become 
as much a part of his personal- 
ity as has the homeric bludgeon 
to Babe Ruth or the baggy 
trousers to Charlie Chaplin, has 
come under the Publix banner 
and opens this week at the 


| Metropolitan Theatre, Boston. 


Lewis, rated as one of the 
highest paid performers to ever 
appear in a motion picture 


‘theatre, will follow his appear- 


ance at the Metropolitan by a 
week’s engagement at Shea’s 
Buffalo. For weekly engage- 


iments he will then appear with 


his celebrated band at the 
Michigan, Detroit, the Cirele, 
the Chicago, 
Tivoli and Uptown Theatres in 
Chicago and the Ambassador, 
St. Louis. . 

Krom the Boys’ Band of 
Cireleville, Ohio, to internation- 
al fame. This sounds like a 
vood story but it really isn’t 
because it discloses that twenty 
years ago Ted Lewis, now in- 
ternationally famous ‘as a jazz 
master, was ejected from the 
Boys’ Band of his home town 

Lewis tells this sad tale as 
follows: 

‘‘My parents had put me un- 
der the tutelage of an old Ger- 
man bandmaster. His one am- 
bition was to organize a boys’ 
band in Cireleville. He finally 
succeeded and I was appointed 
first clarinetist. Strict re- 
hearsals were in order and 
everything was going great for 
the first annual concert. Al- 
though the bandmaster didn’t 
know it, I was also being tu- 
tored in the art of syncopation 
by Cricket’ Smith, colored 
barber, who played all mstru- 
ments that were essential to his 
barber shop symphony orches- 
tra. Under his direction I saw 
great syncopation possibilities 
in the ‘Poet and Peasant’ over- 
ture which naturally was to be 
the prize number at the annual 
concert. 

‘The day of the concert ar- 
rived and the town hall was 
packed. I had the clarinet solo 
part in ‘Poet and Peasant.’ I 
just couldn’t resist and when 
my solo arrived, I let loose 
some mad syneopation. The 
bandmaster nearly collapsed. 


“So did I after my parents 
got through with me. The 
bandmaster would not take me 
back, having informed my par- 
ents that I was incorrigible. 
Perhaps I was. Anyhow, from 
that time on, I have specialized 
in syneopation. I really am 
not sorry.”’ 
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NEW SEASON PRODUCT 
ON BOX-OFFICE LINES 


Great Stories and Big Names 
Galore With Which to Tickle 
Palate of Movie Public 


What is claimed to be one of the best group of Paramount Pic- 
tures ever sponsored is that which has just been outlined for next 
Season. Many of them have already established themselves as out- 
standing box-office successes at a $2.00 scale. The others have all 
been made with an eye to box-office results. There follows a forecast 
of what the managers of Publix Theatre are going to get in the new 
season: 

Among the long run specials are “Beau Geste,’”’ pulse-quickening 
mystery which has proved a smashing hit at $2.00 prices in every big 
city in the world; ‘“‘The Rough Riders,” the comedy and romance of 
a thrilling story—ready-made audiences are clamoring for this Broad- 
way hit. 

Special long run attractions include “‘Chang,” hailed as the world’s 
greatest and most different picture; ‘‘Metropolis,”’ imaginative pro- 
phecy of the future—an amazing picture; ‘‘Abie’s Irish Rose,” the 
world’s greatest stage production now in its sixth year on Broadway 
and the popular hit of every city in the United States; “Gentlemen 
Prefer Blondes,” the world’s prize gold digger living up to that 


greatest of all catch phrases; ““Beau Sabreur,’’ dashing adventure in | 


the Foreign Legion, best selling sequel to ‘‘Beau Geste;” “Under- 
world,’’ a melodramatic knockout based on modern crook life—dar- 
ing, breath-taking, original; ‘‘Glorifying. the American Girl,” A 
Florenz Ziegfeld production based on the life story of four famous 
Ziegfeld beauties; “Tillies’s Punctured Romance,” the first of the 
great money-making comedies now to be remade by the producers 
of “‘Charlie’s Aunt;” Photopiay Magazine Prize Idea Contest Picture, 
backed by big publicity—600,000 people are competing for the prize 
of $15,000; two Lubitsch attractions—Ernest Lubitsch is now in 


Europe searching for ite of 
light comedy and = sparkling 
PUBLIX SERVICE 
IS APPRECIATED 


romance. 
Long run star specials include 
“The Way of All Flesh,”’ a Jan- 
nings’ triumph, declared at pre- 
views to be the greatest picture Bree prarrncs 
produced in America; “Hitting for Three months ago a visitor to 
Heaven,’ (Tentative .Title) Jan-| New York City from Switzerland 
nings’’ second American - made} lost a wallet containing a big sum 
picture; “Barbed Wire,” an emo-| of money in the Rialto Theatre. 
tional triumph for Pola Negri; At least the wallet was found by 


enthusiastically acclaimed at Para-|a staff member of the Rialto, but 


mount’s conventions; “The 
Woman on Trial,’’ surpassing in 
emotional intensity anything Negri 
has ever done. 

Special star attractions are 
“Hula,” a sensational novel of 
madcap love in the South Seas, 
with Clara Bow going primitive 
to get her man; “Red Hair,” by 
and with the star and author of 
“IT,”—Clara as a _ thrill-thirsty 
red-head who knows her “it” ap- 
peal; ‘“‘Devil May Care,’’ popular 
novel and Collier’s Weekly serial 
which fits Clara Bow like a glove; 
‘Service for Ladies,’’ Adolphe 
Menjou in a delightful comedy 
drama; “‘With Their Eyes Open,’’ 
Menjou in a Saturday Evening 
Post serial revealing the life of 
a worldly-wise bounder who dupes 
even himself; ‘‘The Beauty Doc- 
tor,’’—-even the homeliest woman 
believes she is beautiful if she is 


was never claimed. Papers found 
in it proved that the owner was a 
Swiss, so the article was turned 
}over to the Swiss Consulate, 
| Where the identity of the owner 
| was furth@r established after a 
| search of many weeks, and after 
| correspondence had travelled back 
|} and forth between New York and 
| Switzerland. An outcome of it all 
| was the following letter sent from 
the Consulate General of Switzer- 
|land to the Foreign Department 
| of Paramount: 

| My dear Sirs:— 

I wish to express to you my ap- 
| preciation for your great kindness 
| in having ‘communicated with this 
office concerning the brief case of 
a cOmpatriot of ours which was 
| found by one of your employees 
| at the Rialto theatre. The owner 
| called at this office and asked us 


BATTERED HIGH 


LAUGHS AND TEARS 
BOTH IN HIS LINE 


“Ted Lewis is an artist 
because he can clown one 
minute and in the next 
sing a dramatic composition 
which discloses in him an 
entirely different personal- 
ity.” 

This is the manner in 
which one English critic 
commented on Ted Lewis, 
the high hatted tragedian of 
song who brings his band to 

for a week be- 


Jazzologist Has Worn 
Ten Years and VW 
Part With 


chy 


The battered high hat which Te 
nationally famous jazzist, wears, is as 
audiences as his saxophone and clart 
veteran stove-pipe which the jazz king 
angle is more than an incidental part of } 


Lewis, who brings his band to the... .1) 
beginning. .... .....admits that he has of 
and that this hobby is nothing else but the 
has seen service in every State to say noth 
| pearance in London. e 


| “TI wouldn’t think of buying a new ha 
marked. “Despite the infirm condition ott 
| I have worn*for ten years. I shall wear it us 
longer be juggled. Then it will have ame 


RAC EUAN funeral — not 


PARAMOUNT WILL HAVE 208 |cither. Tt willl umdor 


SHORT FEATURE RELEASES| go to har heaven! 
re See This is the yL 
Paramount's short feature de-|SWE€rSs persistent frat 
partment will have 208 subjects| believe he should 
for release during the coming year, | hat for a change, 4 
according to a convention an- he doesn’t admit 
nouncement made by Emanuel] ,;: “oe 
Cohen, director of short feature ee jarly superstit us 
production. _ “Tt’s just a hobb 
In addition to the 104 issues|Sists. ‘ 
of Paramount News, which go into 
the theatres twice weekly, there 
will be 26 Krazy Kat cartvons 
produced by Winkler Pictures, : 
Inc., and 26 Out of the Inkwei|@mt in 1917 
cartoons produced by Out of the made his a 
Inkwell Films, Ine, way debut. 


The Winkler company also will| “I have no dot 
produce five novelties and five high hat and 
short comedies and comedy manipulated d 
ee a < do with my fir 

“Our comp group o ort ~ ” acs 

Su 
features,” said Mr. Cohen, “will chara he rf 
be announced within a few weeks. at time re 
Paramount is: putting into its never been m 
short features the same high qual- cratically in 
ity of production which has stamp- Or anywh 
ed its feature output. We will = 


This dramatic quality in 
Lewis was recently shown to 
good advantage when he ap- 
peared in ‘‘Rufus LeMaires’ 


Affairs.’’ In one sketch he 
depicted a dope addict, only 
to appear in another one as 
the jovial jazzster leading 
his band to the furious syn- 
copation of the “St. Louis 
Blues.”’ 


Lewis recently made screen 
tests and from the success 
of these it is likely that he 
will appear in a film depict- 
ing the life story of a jazz 
musician. The story which 
has been written by Edgar 
Allan Woolf treats of Lewis’ 
own experiences. 


a a re 


LEWIS ONCE WARBLED 
FOR DOLLAR NIGHTLY | 


Ted Lewis, the famous high- 
hatted tragedian of song who 
brings his band to the........ 
for a week beginning........ 
tells a bit of interesting history 
concerning the early days of 
the moving pictures. 


Lewis, who is the highest- 
priced performer now appear- 
ing in the ““movie’’ theatres, 
freely admits that when he first 
appeared in the old time houses 
he never dreamt that some day 
he would be performing in the 
‘cinema cathedrals’’ at a fabu- 
lous salary. 


4 


*‘I did my first movie job in 
Circleville, Ohio, nearly twenty 
years ago,’’ he relates. ‘‘There 
was only one picture theatre or 


i i jou | & convey to you his thanks for 
— Menjou 
poe on agp oT ee a | What you have done for him in 


| this respect. 
“The Gentleman From Paris,’”’ | 
Chaplin’s “Woman of Paris’| 1 hope sometime to have the 
brought Adolphe Menjou to fame | OPPortunity to reciprocate your 
—this is a sequel; “Swim, Girl,| courtesies, and am, with kind re- 
Swim,” college athletics and Bebe | gards. 
Daniels comedy charm both on the | 


Sincerely yours, 
campus and in the water—by the (signed) Dr. Victor Neff. 
same group that made “The! 


ooo inane 
Campus Flirt;” “She’s a Sheik,’’| 


Bebe Daniels in a comedy reply | “The Big Sneeze,” Wallace 
to the most popular book of all} Beery as a doughboy who turned 
time, “The Sheik;” ‘Miss Jockey,” | Alpine guide to please Mademoi- 
a@ zippy comedy of the race course ) selle from Armentiers; “Good 
with Bebe Daniels as a _ girl| Morning Dearie,” famous Broad- 
jockey; “Shanghai Bound,” aj| Way musical comedy success made 
thrilling melodrama out of China’s| 4ll the more sparkling by Para- 
storm centre with Richard Dix|Mount’s 100% blonde, Esther 
as the romantic hero; ‘‘The Gay/| Ralston; ‘“‘The Beautiful Woman,” 
Defender,” a breezy comedy with| msther Ralston as a call model 


Richard Dix as a bandit lover|. 
posing as an Indian —-two more and what happens: when the New 


Dix hits to follow; ‘We’re All| York buyers are fascinated by the 
Gamblers,” a powerful melodrama | bright lights: “A Paris Divorce,” 
of surprising originality —- Tom |g brilliant love comedy against a 


a eg stata ehigeslad nas Fgh 7 background of frivolity with Flor- 
“Jesse James,” Fred Thompson in| @mee Vidor as an American bride 


the colorful exploits of the most} on her honeymoon in Paris; “A 
daring man who ever lived; ‘‘Davy | Celebrated Woman,” the captivat- 
Crockett,” Fred Thompson as the! 


“ : |\ing charm of “The Marriage 
famous hero of Texas border hist- | heel re a “Th ; r tigi 
ory. who gave undying fame to)™/Tle and “The Grand Duchess 
the phrase. “Remember thej|in a sophisticated story with Flor- 


Alamo.’”’ !enee Vidor, 


nickleodeon in Cireleville, my 
home town. It was a sad look. 
ing place and the pictures were 
consistently sad. A big nightly 


feature was the 
song. 


illustrated 


“These songs which accom- 


panied the narrative lantern 


slides were heart-breaking bal- 
lads. The slides themselves 
showed tightly corseted ladies 


lending a sad ear to the doleful 
farewell of their gallant lovers. 
But in those days of peg-top 
trousers, the audience was very 
sympathetie and the illustrated 
song was never omitted. It 
was the big feature of the five- 
cent program.’’ 

And Mr. Lewis’ handsome 
emolument for these services 
was one dollar nightly, He can 


!now tell this with a smile, 


have a proven producer of box 
office value.” 


“TILLIE" PARTY GOT 
PLAY IN GREENVILLE 


Manager Roy L. Smart ar- 
ranged a ‘Tillie’ party for stenog- 
raphers and typists when “Tillie 
the Toiler” was the film attraction 
at the Publix Rivoli Theatre, 
Greenville, 8. 0 


The first fifty local stenos and 
typists to appear at the box office 
after seven o'clock at the first 
evening performance were admit. 
ted free. All the girls had to do 
was to clip a coupon from the 
News and paste it to a sheet of 
their business stationery, 


The News was in on the 
with the theatre, so the Tittie’ 
party got plenty of publicity for 
five days prior to the showing of 
the picture, and during its run, 


A co-operative page ad and two 
splendid window displays also 


proved to be excellent adver 
mediums. peg 


Needless to say this crackerjack 
publicity and exploitation cam- 
paign put “Tillie” over to a big 
Sross at the Rivoli, 


now 


THE NEW BOSS 


(The following article by Wil- 
liam A. Johnston appears in the 
current issue of the Motion Pic- 
ture News. It should be of great 
interest to all Theatre Managers). 


ve no stone unturned to give Publix the 
gz it holds in the world of theatres.” 


ig . 
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Publix OS Opinion 
ae @ by and for the Press Representatives and Managers of 
_ PUBLIX THEATRES CORPORATION 
ie SAM KATZ, President 

rorpD, Dr. Advertising 


The American Mercury has 
discovered an ‘‘amusement oc- 
|topus.’’ In an article under 
that title the motion pieture 


Joun E. MclInerney, Editor 


cD 
# ‘ people are said to have throt- 
i _ SPECIAL ee oe New York city|t%, deliberately and _malici- 
att .ccctvecotstimae ns +-+»-Home Office, : 
gta + canada ig Fig Se Aa Home Office, New York City ously, all other forms of public 
500781757711] [paramount Theatre, New York City |¢ntertainment, from the legit- 


sell B. Moon.. 
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imate stage down to carnivals. 

This is considerably at va- 
riance with our conception of 
the situation. The article in 
this, its leading theme, strikes 
us as not hitting on all cylind- 
ders, if indeed any at.all. 

* * * * 


.Olympia Theatre, New Haven 
Shea’s Buffalo Theatre, Buffalo 
Metropolitan Theatre, Boston 
Michigan Theatre, Detroit 
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Balaban & Katz Theatres, Chicago 
Publix Adv. Representative 


Weg ca cael glad i inert de aaa In one of the few, but always 
interesting interviews I have 
had with Adolph Zukor, he said 
that motion pictures got a wide 
open opportunity in the enter- 
tainment business because the 
stage business all over the 
country had gone to pot. 


Cheap road shows were put 
out and the public, objecting 
to the price and quality of the 
entertainment offered, was 
acutely ready for the diversion 
in both respects held forth by 
the dramatic motion picture. 


It has been my own impres- 
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Metropolitan Theatre, Houston 
Saenger Theatre, New Orleans 
, .Loew’s Palace, Memphis 
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Good Advice 


urch, at the Capitol Theatre, Des Moines, has issued 
g bit of sage advice to his staff appropos the 
Contest: : 
conducting a contest like this one, every effort must 
1 to protect the young girls taking part in it. This 
ticklish situation — when we ask girls to come into 
re on a proposition of this kind and it is necessary to 
hem in every possible way. I cannot begin to explain 
results that would come to one of our theatres, should 
estant be in any way insulted or harmed. Therefore, 
Jerstand that these contestants are to be strictly 
nd respected—and any deviation from this order will 
ause for instant dismissal.’’ : 
surch aptly puts his finger upon a subject of vast 
ice. Not only are these girls new in the ways of the 
ut they are sponsored by the leading newspapers of 
‘We feel certain, however, that everyone connected 
ix will go out of his way to make the ultimate win- 
sjation with our Circuit one that these girls can look 
ith pride. The Charleston Girls of last year were 
ous in voting their association with us as one of the 
‘t and most pleasant of their lives. 


SG eg 
About Children — 
ne'time ago our Chicago theatres ran an advertisement 
. following copy, ‘‘How about the children—the count- 
ousands of children who do not go out of town during 
mmer months? If they can attend one of our theatres 
ek, it will go a long way towards making their vaca- 
while. And there isn’t anything they will love more. 
another can break away from her household cares long 
to take the little ones to a matinee, it will break the 
ry of the day for her. She will enjoy the performance 
as the children will. And it wouldn’t hurt Dad abit 
he same plan. If parents find it inconvenient to 
r children to the theatre, they may send them alone. 
<e the best of care of them, find them guod seats 
em the same attention their elders get.’’ Here is a 
our summer campaigning that may be applied to 
our operations. The idea should not stop with an 
ent, it should be reflected in the conduct of our 
M KATZ. 


ell Slack Hours 


you doing to sell the slack hours, those times of the 
n business is slow? Are you reminding your patrons of the 

s of attending the theatre when most good seats are 
' Are you selling them the idea of avoiding crowds? Are 
orning and matinee prices? There are many ways to 
se programs, ad corners, extra lobby displays, trailer 
ete. Analyse the daily reports and pick out the slack 
explode a few bombs about it. The results will sur- 
M. BOTSFORD. 
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the stage business was due 
largely to the fact that the le- 
gitimate theatres were tied up 
in a booking cireuit and there- 
fore had to depend too much 
upon too little competition in 
production. 


enough that the stage business 

throttled itself; and some able 

producers are outspoken in the 

belief that it throttled itself 

by throttling production com- 

petition at the fountain head. 
* * * * 

The title of the article gave 
me hope at first that it might 
deal with the situation, pres- 
ent and future, within the pic- 
ture business. 

With the rapid chaining up 
of theatres into a few big 
groups we seem) on the surface, 
to be following at present the 
experience of the stage busi- 
ness. And that leads to some 
very pertinent speculation over 
the future of motion picture 
entertainment. 

The recent conversation held 
all over the country —at an 
expense I am told of about a 
thousand dollars a man—would 
indicate that there is plenty of 
competition among picture dis- 
tributors. Certainly this huge 
effort to pep up sales forces 
gives a flat denial to those who 
gravely tell us that, so great 
are the theatre chains today, 
the selling of pictures to thea- 
tres is done across a desk in 
New York City. 


And I don’t see any great 
decline in production é¢ompeti- 
tion. There are fewer inde- 
pendent producers today, but 
such as these are, they are of- 
fering sizable programs and 
they are able, so far as I ean 
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sion, also, that this decline in| 


_ At any rate it is apparentis 


What Publicity Will Do For You! What Are You Doing For Publicity? 


WHIRLING AROUND THE 


PUBLIX WHEEL 


‘Winter Nights,” the John Murray Anderson pro- 
duction which laid off for a week following its engage- 
iment at the Olympia Theatre, New Haven, will follow 
Ted Lewis into the Metropolitan at Boston and then 
continue its tour around the Circuit. 


Bud Gray at the Metropolitan Theatre in Boston 
styled Borrah Minevitch the “harmonicomedian,” a 
good catch name which might be effectively used where- 
ever the “Boyhood Days” act plays. 


Jim Loughborough at the Metropolitan in Los An- 
geles effected two good tie-ups with the Postal Tele- 
graph Company, one for Raymond Griffith in “Wedding 
Bill$” the gag line for Postal being: ‘Your ‘bill$’ ‘can 
be paid or collected more conveniently by Postal Tele- 
graph.” The other tie-up was on “The Whirlwind of 
Youth,” the catch line being: ‘For a whirlwind of speed 
and service, always use Postal.” 


Charlot’s first Publix stage production goes into rehearsal 
next week and will open at the Metropolitan in Boston on 
July 2nd. : 


The title of Lottie Mayer’s act will be ‘‘Maid of the Mist.”’ 
This is slated to open a tour of the Publix Unit Houses at 
Boston June 25th. 


Princess Kohona got another great break in publicity at 
Des Moines this week. She is featured in the Boris Petroff 
production, ‘‘Egypt.”’ 


BARS SA PC RR HE See eR § Paramount...........New York City 

Winter Nights (Anderson)........... Laying Off 
POA iC WAG Oe cele eves bid oo 8 oie 0'b's webbie Metropolitan: ives» bo cca ees Boston 
te) OW COUPON D sidid-o aces 015 69 6s AIO Ss oboe bee oo oleg Buffalo, N. ¥. 
ches (Anderson).........eeeeeeees DEICRIR AN. o'vininio bhi eeie a Detroit, Mich. 
Vienna Life (Cambria).............. MSRICB Os 6. cco BA S.s oe Chicago, Ill. 
Birthstones, (Anderson)...........0.. AVOUS 515576 a'a0.3 4-3 so aos Chicago, Ill. 
Borrah Minevitch (Cambria)......... LIDLOWE at's sa aise eek Chicago, Ill. 
The Sampler (Anderson)............. Layo 36: Gaye) sic. SG sevice sce beebe® 
Way Down South (Cambria)......... Ambassador.......... St. Louis, Mo. 
Memory’s Garden (Anderson)........ NOWMAR ssc cs 055s Kansas City, Mo. 
WAMING: ADU eos cates te be eh at eee PIWACTE 5. 'iivis oie: poops Omaha, Nebr. 
Milady’s Perfumes (Anderson)....... GRDILO]) sa cielo Sewisiecclate Des Moines, Ia. 
Egypt (Petroff) .... 2.2 cece eee ee ee 2  eAVOR (1 WEEK)... 0. cease ae eee scene 
Stone Age Follies (Anderson)........ PAJRCO:.ssia vow secs ss soe Dallas, Tex. 
Alpine Romance (Cambria).......... bi > <2) Ree fi ner Oe San Antonio, Tex. 
Sea Chanties (Anderson)............. Metropolitan ......... Houston, Tex. 
Paper Revue (Petroff)............++- SHON BCT aic.0 tics aussie ais N. Orleans, La. 
Venetian Glass (Anderson) .......... Loew’s Palace...... Memphis, Tenn. 

Under The, Brooklyn Bridge 

(Cambria) Sbetwiaes Riek Sk weles wees FLOW IPO: ie c00id swiss oo estas Atlanta, Ga. 


see, to turn oyt just as good an average picture, if not better, 
than those big producers who are now so set upon the produc- 
tion of road shows. ; 

There seems little doubt that the big theatre chains today 
dominate the industry. First the distributor dominated, then 
the producer gobbled up distribution and ran it to suit him- 
self; now the theatre chains are in the driving seat. 

And—it strikes me—theirs is a vast responsibility. 

* * * 

The big producer today is out for the ownership of a 
thousand theatres, more or less, and makes no bones about it. 
With such an outlet he is guaranteed his negative and distrib- 
uting cost. But that doesn’t end him of his worries by a long 
shot. In fact, it would seem to increase them—for— 

Those theatres have got to pay. 

They have got to pay above every other consideration. For 
the investment in them beats the investment in production and 
distribution. 

The stage theatre circuits were only booking circuits. 

The picture producer, through his ownership of theatres, 
nowadays, goes direct to the public with his wares. 

And those wares have got to be acceptable to the public. 

So that, apparently, theatre chains or no chains at all, the 
producer today is under heavier than ever obligations to turn 
out good pictures. 

Unless my brief argument here is full of holes it would 
seem as if Hollywood today needs the brightest show brains 
the industry affords, even at the expense of other branches. 

And that, since theatre suecess while primarily a matter of 
pictures is also one of management and advertising, in both 
these lines we need man power and facilities as never before. 


ay 
SELL YOUR ti | 
STAGE SHOW 


Publix Theatres Corporation, Paramount Building, 


Yew York, Week of June 12th, 1927 
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PARAMOUNT SERVICE, SIR. Paul Whiteman, who appears with his band at the Paramount Theatre 
four times each day, found that with rehearsals in between he had a pretty hard (ime making it on 
schedule—ali on account of the Paramount Theatre heing so biz—se he now motors about the building 
and everyone is happy. 
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Eddie Peabody, personality band leader at the Metropolitan, Los Angeles, got quite a bit of publicity Ph . . 
when Jim Loughborough arranged to have the Sioux Indians rechristen him Wisaca Tankala (little noto of attractive three-sheet which in now 
big man) at the Sawtelle Veterans’ Hospital, the Anderson production “Patches” 


Charlie Taylor succeeded in getting this effective jewelry tie-up on 
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